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Cosmetic Promotions
Executes Successful

Beauty Advisor Training Event

Cosmetic Promotions recently helped a large drugstore chain
with their Fall Training Seminars in a variety of ways.
Our national training staff provided beauty expert trainers and
professional makeup artists to educate 30-40 Beauty Advisors
simultaneously in 7 different rooms during a Beauty one-on-one
pajama party-themed training event.
The 3-hour training included hands-on techniques for
applying products, including hard-core contouring techniques
presented by our award-winning professional makeup artists

The pajama party-themed training
event provided valuable information for
Beauty Advisors to use to interact with
their customers

and customer role playing exercises to enhance their selling
skills. Beauty Advisors were also educated on determining face
shape as well as helping customers choose the best colors for
their skin tone.
Cosmetic Promotions created the entire training presentation
PowerPoint and also provided a training binder that will be kept
in the Beauty Department moving forward. There were also
customized face sheets for the Beauty Advisors to bring back to
the stores and a coupon sheet providing complimentary featured
products for the Beauty Advisors to try for training purposes.

Beauty Advisors learned how to use
contouring makeup techniques

Training events are invaluable when it comes to increasing
customer-sales associate interaction, relaying product
knowledge to shoppers, and increasing sales. Cosmetic
Promotions can handle all of your training needs and more!

If you are interested in training events like this one,
contact Joann Marks at 407-644-9916
or joann@cosmeticpromotions.com

Training included hands-on education
like applying face masks for different
skin concerns

Digitally Native Gen Z Still Prefers to Shop In-Store
A recent study shows that Generation Z—the
mobile-first generation—prefers to shop in stores
rather than online. This opens up a new realm of
marketing opportunities for retailers to target this
growing demographic. The mobile-first generation is
considered those who were born between the late
1990s and the mid-2000s. Estimated to reach 2.6
billion by 2020, this is a demographic you don’t want
to forget to target.
Euclid Analytics published a new report, “Evolution of
Retail, 2017 Generation Z Shopper Survey,” showing

66

Gen Z prefer to shop in stores
% ofbecause
they like to see, hold
& try products before buying.

In addition to trying products before purchasing, 28% actually want to interact with store associates, the
most of any generation. Plus, 53% of Generation Z shoppers hit retail stores at least once a week or more.

Sample to 20,000 Teens
and College Students

For Less Than 28 Cents Each!
Teen spending accounts for $208.7 billion, and 80% of
teen girls say shopping is one of their favorite hobbies.
The beauty category’s share among teenage
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spending has reached 10%—the highest it has been
in 10 years.
College student spending is upwards of $545 billion
and a large portion of that is on products that are not
even for school.
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%

of college students say they
spend money on beauty
products every month.

With our Teen & College Sampling Program, you can get your products into the hands of this powerful consumer

The study also found though, that Gen Z aims to FIND, not browse for merchandise. 31% said it is hard to find

demographic, and gain loyal customers for years to come. Sample bags will be placed on female dorm room doors

the products they are looking for in brick and mortar stores. This is a great opportunity for retailers to cater their

of five colleges in close proximity to all three major drugstore chains and the top mass merchandisers. Sample bags will

marketing strategies to the generation. Personalization is one way to give Gen Z Shoppers what they’re expecting.

be distributed to teens at the exits of five popular concerts such as Beyoncé, Taylor Swift, Ariana Grande and more!

26% say that they want retailers to offer a more personalized shopping experience—this is the most of all
demographics, (22% of Millennials prefer personalization, 17% of Gen X, and 11% of Baby Boomers). According
to Brent Franson, CEO of Euclid Analytics, “Retailers should reach out to Generation Z at this early stage to introduce
their brands and forge enduring relationships.” We know that 89% of first-time purchases are the result of trial or
sample, so this is a great way to introduce shoppers to a brand and create loyal customers.

Cosmetic Promotions has experience marketing and sampling to teens and college students. Let us help you make
your products known to this increasingly powerful demographic. Participate in our Teen & College Sampling
Program and we will distribute 20,000 sample bags to target areas reaching teens and college students.
Don’t miss out on this opportunity - sign up now!

It’s What We Do Best
Cosmetic Promotions focuses on the two best ways to
target Gen Z shoppers. Our in-store demonstrations are
the perfect way to offer the personalized experience that this
generation is craving. We are the only in-store demonstration
agency with more than 8,000 professional makeup
artists and beauty experts nationwide, and we are
the ONLY company that specializes in experiential
marketing for the beauty industry.
Our customized in-store tester and sample displays are a
cost-efficient way for shoppers to try product before they
buy it. We also have a popular Teen & College Sampling
Program (featured on the next page) that gets samples in
the hands of the mobile-first generation for just pennies.

For more information on our programs, go to: CosmeticPromotions.com/experiential-marketing-services

ONLY A FEW SPOTS LEFT! PROGRAM DATES: July - December 2017 SIGNUP DEADLINE: May 30th, 2017
For more information on teen & college sampling, contact Janna Jackson: 904-230-9659 OR
janna@cosmeticpromotions.com OR visit our website at www.cosmeticpromotions.com/sampling

Our Beauty Experts
Sell Product!!!

At a recent Rite Aid Grand Opening Event featuring multiple
cosmetic brands, CosPro Agency Beauty Experts racked
up the sales! They performed 30 mini-makeovers and nail
polish changes and sold 40 pieces of product—that’s a
138% closure rate! Beauty Experts introduced shoppers
to Jesse’s Girl Nail Polish and L’Oréal Cosmetics, and gave
each a personalized demonstration. Women of all ages
were excited to receive the complimentary manicures and
makeovers, and they loved being able to try the products
before purchasing.

Our Services
Event Planning
Ad Design
Ad Placement
Newsletters
Coupons
Contests
Microsites

Sweepstakes
Launch Kits
Training
.com Programs
Direct Mail
Sample Displays
Tester Displays

Brand Ambassadors
In-Store Talent
Makeup Artists
Hair Stylists

Beauty Experts
Nail Techs
Estheticians

Ask about our
Top Store Demo Programs
Teen & College Sampling Program
Diversity Sampling Program
Nail Salon Sampling Program

The event was a success, resulting in a

138 Closure Rate!
%

The event was great for brand awareness, as many customers
had not tried the featured products prior to the demonstration.
The 4-hour event was a success, with Beauty Experts selling
product during almost every demo performed. They were
also able to train eight store associates on the L’Oréal and
Jesse’s Girl brands to help increase future sales.

For more info on demos, go to:
CosmeticPromotions.com/demos
OR contact Tracie Gilbert at 407-310-4839
or tracie@cosmeticpromotions.com
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